Abstract
Introduction
The concept of Islamic finance could be traced from the history of Islam and it is almost as old as the religion itself. However, the modern Islamic finance was originated in 1970s escalating with the petro-dollar boom when the first Islamic Development Bank was formed in 1974 by the Organization of Islamic Countries (OIC) to promote acceptable financial practices according to Islam The volume of investments in Islamic banks around the world was estimated to be close to USD 850 billion at the end of 2008 and is expected to grow by around 15 percent annually (Yilmaz, 2009) . While Islamic banking remains the main component of the Islamic financial system, the other elements, such as Takaful (Islamic Insurance companies), mutual funds and Sukuk, have also witnessed strong global growth. According to a reliable estimate, the Islamic financial industry now amounts to over USD 1 trillion (Al Maraj, 2010a) . It is estimated that the system could double in size within a decade if the past performances are continued in the future (Mersch, 2010) .
What is Islamic Finance?
The principles of Islamic finance are based on Sharia which is the moral code and religious law of Islam. 3 It is a form of ethical investment and ethical lending. Under this system loans and investments are made without interest. Ethical restrictions include prohibition on alcohol and gambling and the consumption of pork. Islamic funds are not invested in companies that are involved in gambling, alcoholic beverages, or porcine food products. One of the main pillars of Islamic finance is the elimination of "Riba" or interest in all forms of Islamic financial system. 4
Muslim Population -The Indian Scenario
The Indian economy is amongst the largest emerging market economies and believed to be one of the most attractive growth oriented destinations in the world. It is housing the third largest Muslim populated country in the world followed by Indonesia and Pakistan (Table 1 .1). It has been projected that its population will grow by 33 percent to 203 million by 2030 from 153 million in 2010. According to the 2011 census, the Muslim population is 162 million maintaining 13 percent of the Indian population (Table 1 .2). 
Islamic Finance: The Developments in India
In India, the Reserve Bank of India (RBI), has set up a committee to study the feasibility of introducing Islamic banking products. The committee came out with the report that it was not possible to introduce the system with the existing banking rules and regulations. Subsequently, in 2008, the committee headed by Raghuram Rajan had favoured an interest-free banking in the country which was turned down later by the government. However, the proponents of Islamic finance in the country are proactively presenting their stance at various levels of bureaucrats, and political parties. They were also engaged in organizing seminars and conferences to create awareness in the country.
Despite the government s view on the subject, Islamic finance has been in the country in some form or the other. In the mutual fund space, there are three Shariah compliant funds, one of which is a passively managed fund, while the other two funds are actively managed. 
Literature Review
The information on Islamic finance can be found in a number of sources including, books, journals, and web sites. The basic principles, and the mechanism of Islamic finance can be witnessed in books written by leading academics (Homoud, 1985; Shirazi, 1990) , Ph.D dissertations (El-Bdour, 1984; Khan, 1983) , published research in the form of reports (Ahmad, 1987; Iqbal and Mirakor, 1987) and journal articles (Shook and Hassan, 1988; and Sudin et al., 1994) . Because of Riba, Islamic banks have had to develop financial products which are not in conflict with the Shariah. The task has been achieved by creating a number of special financial products (Ali and Ali, 1994) . The main thrust of Islamic financial contracts is on profit and loss sharing, which can be deemed as equity (Musharakah) and hybrid (modified Mudharabah and Ijara) facilities (Ahmad, 1994) . One definition of an Islamic Bank is a bank that, by its own choice, opts to comply with two sets of law: the law of the Land (Jurisdiction), and the Islamic Law (Shariah). This is why Islamic bankers have two types of legal counsel: traditional "lawyers" and "Shariah Councils" (Al-Bahar, 1996) .
The Islamic financial system is focused not only on financial expansion but also on physical expansion of economic production and services (Haiwad 2008) . In practice, Islamic banks have concentrated on investment activities such as equity financing, trade financing and real estate investments. Malaysia is the biggest issuer of Sukuk (Islamic bonds) worldwide (Nasib, 2008) and one of the main promoters of regimentations and innovation in the Islamic banking system. Early experiments in this sector were undertaken in 1963 in Egypt and Malaysia. Without any references to Islamic principles (for fear of political repercussions), Ahmad El Najjar established the first Egyptian savings bank based on no interest and profit sharing principles (Siddiqi, 1998) . Muslim Pilgrims Savings Corporation was the first Islamic financial institution in Malaysia. It was set up to help people save for performing hajj.
Studies on the perception of Muslims or non-Muslims in India on Islamic finance are not found in the literature. However, research findings on this subject were available in plenty. Some of the references are cited below.
Erol and El-Bdour (1989) and Erol et al, (1990) investigated the factors that influence customers to choose Islamic banking and found that the provision of a fast and efficient service, bank s reputation and confidentiality were the most important bank selection criteria for customers who patronize Islamic banks. Significantly, in their study on the customers perception on Islamic finance, Haron et al. (1994) found that Malaysian Muslim customers select banks based mainly on non-religious criteria. The study conducted in Jordan by Naser et al (1999) found the prevalence of a high level of ignorance among the Muslim respondents with regard to what constitutes acceptable Islamic finance principles. Sumar (2009) investigated the level of awareness and knowledge of customers in UK on Islamic financial system. Interestingly, it was found that a majority of non-Muslims perception and knowledge towards Islamic banking were extremely minimal. According to Boston Consulting Group 6 , more than 40% of the investors and 60% of borrowers are non-Muslims in Islamic banking in Malaysia. It also pointed out that one in five applicants for some of the Islamic products are non-Muslims in Islamic Bank of Britain. In Kenya, a predominantly non-Muslim country, as much as 20% of their customer base in banking is non-Muslims. 
The Research Objective
There is no literature on awareness studies on Islamic finance in India. However, adequate write ups on the subject are found in web sites. This study attempts to study the level of awareness of Islamic finance among the Indian population, their perceived problems, suggestions for introduction, and the level of acceptance if introduced in India.
Specific objectives of the study include the following:
To find the difference between Muslims and non-Muslims with regards to the awareness, perceived problems and the acceptance level on Islamic finance
To test the level of awareness, perceived problems, and willingness to accept if Islamic finance among the different religious groups, and based on age and experience of lectures.
To examine the association between the levels of awareness, perceived problems and willingness to accept Islamic finance.
To identify the significant variables that influences the acceptance level of Islamic finance.
Hypotheses
The following research hypotheses have been framed to test the statistical significance.
Ho 1 : There is no difference between the Muslims and non-Muslims on the level of awareness, perceived problems, and willingness to accept Islamic finance in India.
Ho 2 : There are no differences among the three different religious groups, viz., Hindu, Muslim, and Christian, on the level of awareness, perceived problems, and willingness to accept Islamic finance in India.
Ho 3: There is no difference between male and female lecturers on the level of awareness, perceived problems, and willingness to accept Islamic finance in India.
Ho 4 : There are no differences among different age groups on the level of awareness, perceived problems, and willingness to accept Islamic finance in India.
Ho 5 : There are no differences among lecturers with different years of experience on the level of awareness, perceived problems, and willingness to accept Islamic finance in India.
Ho 6 : There is no association between the level of awareness and willingness to accept Islamic finance.
Ho 7 : There is no association between the perceived problems and willingness to accept Islamic finance.
Data and Research Methodology

Respondents Profile
The authors selected 10 colleges in Chennai run by Hindus, Muslims, and Christians. A random sample of 15 college teachers from each one of the 10 colleges was approached to collect information on Islamic finance. A well-structured questionnaire was distributed to the faculty members. In all, 118 completed responses were received. From 
Normality Test
An assessment of the normality of data is a prerequisite for statistical tests as normal data is an underlying assumption in parametric testing. Hence a Q-Q plot was used to compare the shapes of distributions whether they are normally distributed. The slope and position of a linear regression between the quartiles gives a measure of the relative location and relative scale of the samples. The results of the test using SPSS are given below. Figure 4 .1 Q-Q Plot for awareness, Perceived problems, suggestions and willingness to accept From the above 4 graphs that were obtained from the Q-Q plot, it can be seen the linearity of the points which suggests that the data are normally distributed and hence it has been decided to apply parametric tests to prove the stated hypotheses.
Reliability Test
In order for assessing the consistency of the responses, the reliability test was carried out. From Table 4 .2, it can be seen that the individual Cronbah Alpha score for all the four variables vary from 56% to 64% and the overall Cronbach Alpha is 0.68. This clearly indicates that the data are reliable and consistent hence fit to carry out further analysis. 
Table4.2 Reliability of responses
Hypotheses Testing
Several parametric tests have been conducted in order to prove/disprove the above stated hypotheses. The results of the analysis are provided below.
4.4.1Perception of Islamic Finance between Muslims and Non-Muslims
In order to examine the difference between Muslims and non-Muslims on the four variables student s t test has been applied. The following table provides the outcome of the group statistics. 
Differences among Hindus, Muslims and Christians, in the awareness level, perceived problems and willingness to accept Islamic finance
With an objective of testing the hypothesis two, i.e., there is no difference among the three religious groups, Analysis of Variance (ANOVA) has been carried out. The following table provides the output of the group statistics. It can be observed from the above table that the p value of all the 4 variables selected are greater than 0.05 and hence the means are close to each other. This confirms the rejection of the null hypothesis (H o2 ). The results imply that there is no appreciable difference among means. However, it is interesting to note that while using t test it was found that there is significant differences between Muslims and non-Muslims.
However, while applying ANOVA, the results show that there is no significant difference in opinion among the three religious groups. This may be due to the combined effect of Hindus and Christians in the t test.
Gender perception
In order to examine the differences between male and female respondents on the level of awareness, perceived problems, suggestions, and willingness to accept Islamic finance, an independent sample t test has been carried out. The results of the descriptive statistics are given in Table 4 .6. Closer observation reveals that the mean scores of all the variables exhibit a marginal difference between male and female. The same is confirmed from the results of the t test that is provided below. From the above table, in all the four variables, the p value is > 0.05 and hence the null hypothesis H o3 is accepted. This indicates that there are no significant differences between male and female lectures in all the four variables measured.
Differences in Age and Perception
An attempt has been made to examine the differences among various age groups on the variables selected. Table 4 .8 provides the results of the analysis. On observation of the significance of the four variables, it is >0.05 in all cases and it can be implied that the null hypothesis H o4 is not rejected implying that there are no significant differences among the different age groups regarding the variables concerned.
Perception among Lecturers based on experience
To test whether there are significant differences among the lecturers with different years of experience, ANOVA has been used. The following table shows the results of the analysis. From the above table, it can be seen that the p value of all the four variables tested are > 0.05 thus not rejecting the null hypothesis H o5 . This implies that there are no significant differences among the lectures with different years of experience in the four aspects studied on Islamic Finance.
Awareness, Perceived problems, and Willingness: Association Study
It has been attempted to find out whether there is any association between awareness with that of the Willingness to Accept Islamic finance. The chi-square test has been applied to establish the association. The output of the chi-square test is provided in the following table. From the above table, it can be observed that there is no significant association between the perceived problems and willingness to accept. Thus the null hypothesis H o7 is not rejected. It may be inferred that there is no association between perceived problems associated with Islamic finance and the willingness to accept it.
Factors Contributing to Willingness to Accept Islamic Finance
In order to examine the influence of the predictor variables, awareness, perceived problems and suggestions on the dependent variable willingness to accept Islamic finance, a multiple regression analysis was conducted.
The multiple regression analysis has been carried out with the model given below. Here Y is the dependent variable, a is the constant, b 1 , b 2 are the beta coefficients that indicate the degree of influence the corresponding independent variable has on variations in the dependent variable. In the present model, willingness to accept is the dependent variable and awareness, perceived problems, and suggestions are considered as predictor variables. Predictors: (Constant), Suggestions, Perceived Problems, Awareness Table 4 .13 given below presents the results of the ANOVA. The p value of 0.000 indicates that the variables chosen as independent fit the model well. This confirms that the predictor variables included in the analysis are really contributed to the willingness of the respondents to accept Islamic finance in India. 
where X 1, X 2, X 3 are Awareness, Perceived problems, and Suggestions respectively.
It can be concluded from the multiple regression analysis that the model fit is not significant as the p value is > 0.05 for ANOVA as far as the constant, Awareness, and Perceived problems are concerned and the only variable that contributes significantly to the model is Suggestions. The predicator variable explains only 44 percent variation in the model. As Islamic finance is not yet introduced in India, the awareness, perceived problems are less with a standard beta of 0.039 and 0.047 as compared to 0.629 for suggestions. This clearly indicates that willingness to accept Islamic finance is largely depend on implementation of suggestions provided.
Conclusion
Despite global crisis in recent years, the Indian economy has been demonstrating robust growth as compared to developed countries. The Indian markets are providing significant investment opportunities both domestic and foreign investors in several areas including infrastructure, telecommunication, information technology, and financial sector. Islamic finance, though religion based, has spread across the world as an alternative to the conventional finance. Evidence from literature shows that Islamic finance has began its operation in the Middle East and entered into Malaysia before it could land in developed countries such as UK, USA, France, Singapore, and recently in China. India, housing the third largest Muslim population in the world has been engaged in analyzing the viability of introducing Islamic finance. Among other things, the basic amendments to the existing Banking Regulation Act are in the process of consideration of the committee appointed for the purpose. In this current scenario, it is necessitated to study the level of awareness, perceived problems, suggestions, and the level of willingness to accept Islamic finance if introduced in India and hence this research. Adoption of a new product or service can be tested only when the product or service is known to the customers. Islamic finance is quite a new concept not only to non-Muslims but also to Muslims in India. The present study is only a precursor before a detailed study could emerge after the knowledge about the Islamic finance is well understood among the Indian public.
Several hypotheses have been framed to study the awareness, perceived problems, suggestions, and willingness to accept Islamic finance in India. Before analyzing the data, a normality test have been conducted using Q-Q-plot and found that the data is normally distributed. Followed by this, a reliability test was also conducted and found that the responses were consistent and thus proceeded for further analysis. It was found that there is a significant difference between Muslims and non-Muslims in the awareness, suggestions and willingness to accept. However, there appeared to be a similar opinion of the perceived problems. This may be because of the lack of knowledge about Islamic finance. On the contrary, while analyzing the same variables among the three religious groups such as Hindu, Muslims, and Christians, it was found that there is a similar opinion on the willingness to accept Islamic finance. This may be due to the combined effect of Hindus and Christians together. It was also found that there was similar opinion among the respondents based on age and experience. Finally, it was found that there is no association between awareness and willingness to accept or perceived problems and willingness to accept. It can be inferred that both Muslims and non-Muslims in India are generally not aware of the benefits of Islamic finance. However, they are willing to invest after knowing the benefits.
Suggestion
The present study is conducted using a sample of college teachers in Chennai which is only a tiny part of the Indian population. However, the outcome of the research gains significance as the surveyed sample represents the highly educated segment. In order to confront the findings of the research, a larger study drawing samples across the country is required.
